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Mp3 player product launch
This product is expected to have good protection margins in the market. The last few months have been eventful with regards to increased sales and profits for the company. This has seen the average monthly sale of 300 mp3 players within three months. At the beginning of sales and marketing, a laid-out plan with regards to the projection margin showed great demand for the product on the market. The initial sales projections expected 200 sales on monthly basis. Furthermore, it was expected that the product would take more than four months to become a profitable venture. However, this projection margins differ extensively from the actual sales as the product has gained relevance in the market and the sales are skyrocketing. The market was very accommodating with the product which gave it a competitive advantage in the market. The applauding features of the product attracted many customers who would have otherwise used other company products. The advertising and brand decisions played an important role in the creation of the awareness index. The market was well informed of the products features well ahead of the actual launch which promoted to more patronizing. The product contribution for the new product has been extensive. The profit margins identified within the past few months have seen a deviation from prior expectations. It is in. this view that the companies new projections view increased sales doubling and tripling before the end of the year. The pricing strategy was effective. The price was set relative to the market for the same product. Competitors prices were particularly the key consideration when fixing the final price. This enabled the company to provide a better product at a convenient competitive price which promoted the products exceptional success. With all these aspects in place, the product launch and initial sales were exceptional proving the need for a better plan for the future. This is because the research team had not done an effective study. However, the profitability margin cancels out this error. To ensure good statistics, I would have engaged the research team to cover all variables in the market and provide viable data that would have provisions for more initial production. For prospects, the production, branding and advertisements to improvise on the market changes to ensure that company is well ahead of the competition and offer more products in the market.

